[image: image1.png]A ge 18-34 yrs
3544 yrs
45-54 yrs
55-65 yrs

65+
Household Size
1
2
3+
Presence of Children
None

Less than 12 yrs

1217 yrs

35%

32%




WorldCom

Meetings In America IV:  The New Road Warrior
Fact Sheet

As one of the largest and fastest-growing global conferencing service providers, WorldCom commissions an annual survey entitled Meetings in America (MIA) to provide insights and uncover relevant workplace movements and trends.  Past studies have focused on the attitudes towards business travel and the rise of virtual teams.  MIA IV:  The New Road Warrior looks at the changes in the business travel climate as well as how travelers have remained productive over the last year by increasingly relying on business communication technologies.  Reports can be seen online at www.worldcom.com/conferencing.
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TRAVEL BUDGETS NOT EXPECTED TO REBOUND


WITH ECONOMY





(  Travelers are hopeful about economic recovery.  Among those who say the economy negatively influenced their travel plans, the majority (73 percent) expects improved economic conditions within the next year.





(  Seventy-five percent of those whose travel is affected by changes in company budgets don’t expect travel budgets to increase until later in the year or even longer.





ECONOMIC CONCERNS INFLUENCE TRAVEL PLANS





Company reductions in travel budgets and the economic downturn are the primary reasons 40 percent of business travelers are flying less.





Thirty percent of business travelers have been influenced by safety concerns, either for themselves or voiced by their family members.





THE NEW ROAD WARRIOR





One-quarter of road warriors (travelers who have averaged six business trips in the past year) have reduced their air travel since September 11.





The majority of these travelers (64 percent) is in their middle years (35 – 54 years) and has children (62 percent).  





TRAVEL SAFETY CONCERNS LINGER





Among those who interrupted travel because of personal safety concern, most are now somewhat optimistic about their safety.  Seventy-two percent expect their personal safety concerns will lessen in the next year and they will feel safe to fly again.





Among those with families expressing concerns about their travel, these respondents say that their families’ concerns are likely to persist longer.  In fact, 42 percent of travelers say their families have expressed lingering fear beyond 2002, with one in five (21 percent) stating that they will never feel comfortable again about their loved ones flying.











CONFERENCING CAN REPLACE TRAVEL





One-third of travelers who canceled business trips have replaced them with conferencing.





Conferencing tools – audio, video and web conferencing – are important travel alternatives to two out of five respondents (42 percent).











CONFERENCING IS HERE TO STAY





About half (42 percent) plan to use conferencing technology to maintain productivity in 2002.





Business travelers who are flying less since September 11 are significantly more likely to have relied on conferencing technologies than those who did not change travel patterns.



































� EMBED Excel.Sheet.8  ���



































_1074516684.xls
Sheet1

		Conferencing Alternative				Those Traveling Less Since 9-11		No change in Travel

				Total Conferencing		55%		37%

		Used Since Sept 11		Audio		42%		29%

				Video		32%		15%

				Web		23%		17%

				Total Conferencing		62%		41%

		To be Used in Future		Audio		36%		22%

				Video		39%		17%

				Web		26%		21%

				Conferencing Alternative Used Since Sept 11		Those Traveling Less Since 9-11		No change in Travel

				Audio		42%		29%

				Video		32%		15%

				Web		23%		17%





Sheet2

		





Sheet3

		






